
Graduate Council 
Ferguson Forum 

3:00 p.m. – 4:30 p.m. 

AGENDA 
September 12, 2017 

I. Welcome and Introduction

II. Approval of Minutes

III. Reports from Graduate Council Committees

A. Admissions & Recruitment : Dr. Andrew Graettinger, Chair

• Art History AMP Proposal
• Hospitality Management AMP Proposal
• AMP Proposal to combine BS Mech. Engineering & MS Aerospace
• Proposal to waive admission test score for Marketing MS & Revision to AMP proposal to

reflect admission test score waiver (2 documents)
• Conditional Language admission ELI GPA change proposal
• Proposal to add majors to diplomas for HES programs, plus example diploma with major

listed

B. Fellowships and Scholarships : Dr. Albert Pionke, Chair
• No items to report

C. Teaching, Research & Service Awards : Dr. Vivian Wright, Chair
• No items to report

D. Program and Degree Requirements, Research and New Programs : Dr. Daniel Riches, Chair

• Concentration: Physics (MS) Precision Timing, Arts & Sciences
• Concentration: Physics (PhD) Precision Timing, Arts & Sciences
• NISP: M.A. Biological Sciences, Arts & Sciences
• Graduate Certificate: Instructional Technology, Education (2 documents)
• Name Change: M.A. Human Performance to Kinesiology, Education
• Name Change: Ph.D. Human Performance to Kinesiology, Education

IV. Reports from the Dean's Office and Academic Affairs

V. Reports from Standing University Committees

VI. New Business

A. Residency Task Force report – revised Doctoral Residency Policy

VII. Adjournment



 

  
 

 

Graduate Council Minutes 
 The University of Alabama  

September 12, 2017 
 

  
The regular meeting of the Graduate Council was held in Room 3700 (Ferguson Forum) of the Ferguson 
Student Center on Tuesday, the 12th day of September at 3:00pm. 
 
Members Present:

Dr. Janis O’Donnell 
Dr. Tom Baker 
Dr. Sharif Melouk 
Dr. Amy Lang 
Dr. Jeffrey Lozier 
Dr. John Blitz 
Dr. Ajay Agrawal 
Dr. Steve Shepard  
Dr. Andrew Graettinger 
Dr. Dan Riches 
Dr. Ann Graves 
Dr. Lucy Curzon 

Dr. Brenda Smith 
Dr. Karri Holley 
Dr. Douglas McKnight 
Dr. Lisa Davis 
Dr. Bill Evans 
Dr. Debra Whisenant 
Dr. Angelia Paschal 
Dr. Carmen Jones 
Dr. Joy Burnham 
Dr. Albert Pionke 
Dr. Janie Hubbard (Proxy for Dr. Vivian Wright) 
Dr. Tiffany Hylton (Proxy for Dr. Linda Knol) 

 
Members Absent: 

Dr. Daniel Avery 
Dr. Lisa Davis 
Dr. Karen Salekin 
Dr. Sara Tomek 
Dr. Dawn Williams 

 
Ex-Officio Members: 
 None Present 
 
Graduate School Representatives Present: 

Dr. Catherine Pagani, Associate Dean 
Ms. Lesley Campbell, Director of Graduate Recruitment 
Ms. Beth Yarbrough, Registrar 

 
Student Representatives Present: 

Ms. Keisha Cook (Proxy for Ms. Shelby Brooks) 
 
Guests Present: 

Dr. Teresa Wise 
Ms. Laura Herbert  
Dr. Adam Hauser 
Dr. Alice March  
Dr. Ginger Bishop 
Ms. Jan Jones 
Dr. Stephen Tomlinson 

 
  



 

I. Welcome and Introduction 
Dr. Catherine Pagani began the meeting by asking those present to introduce themselves. 
Then, Dr. Pagani went over housekeeping information. Dr. Pagani informed the Council that the 
Graduate School had several changes of staff over the summer, and asked for patience as the 
Graduate School is in a period of transition. Dr. Pagani then asked if anyone had questions 
before the reports from the Council Committees.  
Dr. Baker voiced a concern that a Graduate School policy on funding students’ travel expenses 
was implemented without being voted on by the Council. He stated that said policy was 
mentioned in the previous Council meeting, but never put to the floor for a vote. Dr. Pagani 
thanked him for voicing his concern, and told him that the best course of action for him would be 
to contact Dean Carvalho with his concern, as she is open to answering such questions. 
Dr. Pagani entertained a motion to approve the minutes from the Council meeting on 4/24/2017.  
The motion was made, seconded, and passed unanimously. 
Dr. Pagani then opened the agenda of the Council meeting. 

 
 

II. Reports from Graduate Council Committees 
 

A. Admissions & Recruitment: Dr. Andrew Graettinger, Chair, presenting first group of 
items on the agenda. 

 
i. Art History AMP Proposal 
 

Dr. Graettinger introduced the proposal for an Art History AMP (Accelerated 
Master’s Program), stating that his committee approved it unanimously. Dr. 
Graettinger then stated that the proposal fits all criteria for an AMP, and asked 
if there were any questions or concerns. No such questions or concerns were 
put forth, so the proposal was put to a vote. The Council voted unanimously to 
approve. 
 

ii. Hospitality Management AMP Proposal 
 

Dr. Graettinger presented a proposal for a Hospitality Management AMP. He 
stated that the proposal met all Graduate School AMP requirements, but that it 
also contained an admissions test score waiver for its proposed students. 
Discussion was opened, but no member stated any concerns. The proposal 
was put to a vote, and the proposal was approved unanimously. 

 
iii. AMP Proposal to combine BS Mech. Engineering & MS Aerospace 

 
Dr. Graettinger stated that the Committee on Admissions and Recruitment had 
decided not to present this proposal at this time because the proposal is 
undergoing revision. 

 
iv. Proposal to waive admission test score for Marketing MS: Revision to AMP 

proposal to reflect admission test score waiver (2 documents) 
 
Dr. Pagani asked if there was discussion about the test score waiver. 
One member stated that he thought it would be wise to bring up the 
current discussion surrounding admissions tests and their validity. Dr. 
Graettinger agreed and mentioned that several sources in academic 
literature have indicated that admissions tests are not as useful a 
predictor of performance and achievement in graduate school as was 
once believed. Dr. Graettinger continued, stating that the Marketing 



Program is very successful and nationally ranked, and he believes the 
program will not see a reduction in quality should the proposal pass. He 
went on to suggest that waiving the admission test score might make the 
program more attractive to prospective students.  
 
Several council members asked for clarification on the Graduate 
School’s policy on individual programs determining their own admissions 
requirements. Dr. Graettinger stated that individual programs may make 
their admission requirements more stringent than the Graduate School’s, 
but they may not make their program’s admissions requirements less 
stringent than the Graduate School’s. Dr. Pagani added that the 
admissions requirements are part of the Graduate Catalog, which applies 
to all programs within the Graduate School. 

 
 The proposal went to a vote and was approved unanimously. 

 
v. Conditional Language admission ELI GPA change proposal 

 
Dr. Graettinger presented the next item on the agenda, a proposal to lower the 
English Language Institute’s (ELI) passing GPA requirement from a 3.5 to a 
3.0. Dr. Graettinger stated that students are able to complete their ELI 
requirement through two distinct paths: 1) Students may complete all courses 
of the ELI while maintaining a GPA of 3.5 or students may “test out” by scoring 
a 79 on the TOEFL exam. Under the current policy, there seems to be a large 
discrepancy between the two requirements. The ELI states that the average 
GPA of individuals who have passed the TOEFL with a score at or above 79 
had an average GPA of 3.13, so the 3.5 GPA requirement is overly ambitious. 
 
Concerns regarding the necessity of the change were raised. It was stated that 
the data used to argue for the change’s necessity are not sufficient due to a 
small sample size.  
 
Having heard these concerns, the proposal was put to a vote. The proposal 
was approved with only one Council Member voting in opposition. 
 

vi. Proposal to add majors to diplomas for HES programs, plus example diploma 
with major listed 

Dr. Graettinger presented a proposal to print majors on diplomas.  
 
No concerns or questions were raised. Council voted unanimously to 
approve the proposal. 

 
B. Fellowships and Scholarships: Dr. Albert Pionke, Chair (No items to report) 
 

Dr. Pagani introduced Dr. Pionke as chair and asked when the committee will 
meet. 
 
Dr. Pionke stated that a deadline for awards was moved forward, so they need 
to have a meeting soon to resolve scholarships awarded to incoming students. 

 
C. Teaching, Research & Service Awards: Dr. Vivian Wright, Chair (No items to report) 

 
Dr. Pagani announced that the new chair of the committee was Dr. Vivian 
Wright. 
 
 
 

 



D. Program and Degree Requirements, Research and New Programs: Dr. Daniel Riches, 
Chair. 

 
i. Concentration: Physics (MS) Precision Timing, Arts & Sciences 

Council voted unanimously to approve the proposal.  
 

ii.Concentration: Physics (PhD) Precision Timing, Arts & Sciences 
Council voted unanimously to approve the proposal. 
 

iii.NISP: M.A. Biological Sciences, Arts & Sciences 
 Council voted unanimously to approve the proposal. 
 

iv.Graduate Certificate: Instructional Technology, Education  
Council voted unanimously to approve the proposal 
 

v.Name Change: M.A. Human Performance to Kinesiology, Education 
Council voted unanimously to approve the proposal. 

 
vi.Name Change: Ph.D. Human Performance to Kinesiology, Education 

   Council voted unanimously to approve the proposal. 
 
Dr. Pagani explained that the schedule of the meetings of the Graduate Council was changed to be more 
compatible with the timing of Board of Trustees meetings, so that the Council can move things forward 
as fast as possible when they get them. 
 

III. Reports from the Dean's Office and Academic Affairs 
 

A. The Graduate School is starting its new Publisher in Residence Program with Mr. 
George Thompson. The first session is on Thursday, September 14, 2017. All council 
members are welcome to come—the response has been amazing.  

i. Program will focus on terminal master’s degree and first year PhD students.  
ii. Will provide students with training and advice from a person with tremendous 

experience in the industry. 
iii. There will be one-on-one meetings between students and Mr. Thompson for 

students to get assistance that has a focus more defined toward their individual 
work. 

B. Dean Susan Carvalho has announced changes to the travel funds available to 
graduate students.  

i. Departments are now required to do a 1:1 match of funding. Funds will be 
transferred to the department, and will not go directly to the student. 

 
IV. Reports from Standing University Committees 
  None have been made. 
 
V. New Business 

A. Graduate faculty status issues 
i. The subcommittee will be looking at these issues for Council to discuss during the 

November meeting 
B. Residency Task Force Report  

i. There are a number of issues with required residency for doctoral students 
ii. The Graduate School is getting more and more requests for alternative residency 

options 
 
Dr. Pagani stated that they are mentioning the proposal now, so that the Council 
members can think about it thoroughly. She then stated that the Council will not be voting 
on the proposal until the November meeting. 



 
Dr. Tomlinson presented this issue. He stated that he had a great deal of experience 
trying to navigate the residency requirement with students. He said that it was difficult to 
have students fulfill the requirement, which is outdated.  
 
Dr. Tomlinson stated that the current residency requirement needs to be re-constructed 
to reflect the changing student population and degree programs. 
 
Dr. Pagani stated that the residency requirement is not a discussion of quality because 
the quality lies in the program. She went on to say that quality engagement is seen in the 
programs themselves, through the programs’ online presence, and in quality interaction 
with the faculty. Dr. Pagani stated that Dean Carvalho had mentioned that the proposal 
must clearly indicate transfer credit requirements and how transfer credits fit into the 
overall curriculum. 
 

Dr. Pagani thanked everyone. Reminded the Council that the meetings for the entire 2017/2018 academic 
year are going to be in Ferguson 3700: The Forum.  
  
Dr. Pagani asked for any final comments, questions, or concerns. 
 

VI. Adjournment 
Meeting adjourned at 4:23pm 
 
 
 
Minutes taken by: Stanley Pickering 



Accelerated Master’s Program Proposal 
 

The Accelerated Master’s Program (AMP) is designed to incentivize our best undergraduate 
students to pursue their graduate studies at The University of Alabama. It is anticipated that many 
students entering UA with significant AP credit can graduate with a Master’s degree in 4 years. If 
such a student is on a UA four year scholarships (e.g. the Presidential Scholarship), it is possible that 
the tuition scholarship will cover both the undergraduate and graduate degrees. This will help to 
raise the quality of our graduate classes, national profile, and ranking. By committing to the AMP 
program, it is expected that departments will publicize the AMP program widely to all new 
undergraduate students. Bama Bound is a great time to start. 

 
AMP PROGRAM DETAILS 
Department Art and Art History 
Constituent programs 

Bachelor’s Degree  Art History (BA) 
Graduate Degree  Art History (MA) 

Submitted by Prof. Jason Guynes, Chair 
Dr. Lucy Curzon, Graduate Program Coordinator 

Date August 15, 2017 
Number of Full Time Tenured 
Faculty 

8 

Number of undergraduate majors 37 
Number of Master’s students 6 
Number of Doctoral students NA 
ADMISSION CRITERIA (in addition to minimum requirements for graduate admission) 
Admission test score waiver? No  
Minimum GRE/GMAT/MAT if 
required 

300  

Minimum GPA 3.3 
Maximum Number of Hours to 
Double Count 

15 

Additional pre-requisite requirements 
 

Undergraduate degree in Art History or related field 

Other requirements 
 

 

*Complete out a separate proposal for each program. This can include doctoral programs 
 
Application Process 
Students may start the AMP program once they have earned 90 or more undergraduate hours. 
Typically, this would mean that an AMP student will apply to the Graduate School in the final 
semester of their junior year. An AMP student must meet the minimum requirements for regular 
graduate admission as described in the graduate catalog and in the table above. 
 
Classification of AMP Students 
AMP students are classified as undergraduates until they complete the requirements for their 
undergraduate degrees. AMP students may therefore not receive UA Graduate Assistantships, or 



fellowships and scholarships awarded by Graduate School, until they have completed their 
undergraduate degree. 
 
Assistantships, Fellowships, and Scholarships 
Upon completion of an undergraduate degree an AMP student becomes eligible for Graduate 
Assistantships (including Research Assistantships and Teaching Assistantships), graduate 
fellowships, and graduate scholarships administered by Graduate School. This includes travel and 
research funding. If an AMP student is offered an assistantship while still eligible for tuition support 
under an undergraduate scholarship, departments may use the assistantship tuition line to support 
another deserving graduate student. A student needs to meet the SACS requirement of 18 graduate 
hours completed in the teaching field before holding a Teaching Assistantship as the primary 
instructor of an undergraduate course and/or to assign undergraduate grades.   
 
Fulfilling the Requirements of the Undergraduate and Graduate Degrees 
The AMP program fulfills the credit hour and curricula requirements for both the undergraduate 
and graduate degrees. It will differ from the two standard programs (Bachelor’s and Master’s or 
Doctoral) only in terms of (a) timeline and (b) substitution of graduate coursework (maximum as 
given in the table above) that can be double counted for undergraduate requirements.  This 
curriculum will be appropriate for very well-prepared students who have excelled in the first two or 
three years of their UA undergraduate studies, and demonstrate that they can satisfy the course 
requirements and still successfully complete graduate courses during their senior year. 
 
Advising Requirements 
It is understood that prospective AMP students will meet with the Graduate Program Director for 
their AMP program at the beginning of their junior year. Programs may have specific coursework 
requirements and graduate class prerequisites for which an AMP student must be prepared. 
 
Example Curriculum to Meet the Requirements for Both the Undergraduate and Graduate 
degrees 
 
Year 1 
Course Credits Course Credits 
Math 110 or higher 3 Foreign Language 

(100 level) 
4 

EN 101 3 EN 102  3 
Natural Science 4 Natural Science 4 
HU/L/FA (ARH 
252) 

3 HU/L/FA (ARH 
253) 

3 

HI 3 HI/SB 3 
  TOTAL 33 
 
Year 2 
Course Credits Course Credits 
Foreign Language 
(100-level) 

4 Foreign Language 
(200-level) 

3 

HU/L/FA 3 HU/L/FA  3 
SB  3 SB  3 



Minor 3 Minor 3 
Minor 3 Minor 3 
  TOTAL 31 (64 total) 
 
Year 3 
Course Credits Course Credits 
ARH Elective (300-
400 level) – W 
designation 

3 ARH Elective (300-
400 level) – W 
designation 

3 

ART Elective 3 ART Elective 3 
Foreign Language 
(200-level) 

3 Minor 3 

Minor 3 Minor 3 
ARH Elective (200 
or above) – Non-
western 

3 ARH Elective (200 
or above) 

3 

  TOTAL 30 (94 total) 
 
Year 4 
Course Credits Course Credits 
ARH Elective (200 
or above) 

3 ARH Elective (500-
level) 

3 

ARH Elective (200 
or above) 

3 ARH Elective (500-
level) 

3 

ARH Elective (300-
400 level) 

3 ARH Elective (500-
level) 

3 

ARH Elective (400-
level capstone) 

3 ARH Elective (500-
level) 

3 

ARH 550 3   
  TOTAL 27 (121 total) 
            B.A. Complete 
Year 5 
Course Credits Course Credits 
ARH Elective (500-
level 

3 ARH 500 (thesis) 3 

ARH Elective (500-
level 

3 ARH 500 (thesis) 3 

ARH Elective (500-
level 

3   

Comprehensive 
Exam 

0   

  TOTAL 30 hours 500-level 
           M.A. Complete 
 
 
 



Accelerated Master’s Program Proposal 
 

The Accelerated Master’s Program (AMP) is designed to incentivize our best undergraduate 
students to pursue their graduate studies at The University of Alabama. It is anticipated that many 
students entering UA with significant AP credit can graduate with a Master’s degree in 4 years. If 
such a student is on a UA four year scholarships (e.g. the Presidential Scholarship), it is possible that 
the tuition scholarship will cover both the undergraduate and graduate degrees. This will help to 
raise the quality of our graduate classes, national profile, and ranking. By committing to the AMP 
program, it is expected that departments will publicize the AMP program widely to all new 
undergraduate students. Bama Bound is a great time to start. 

 
AMP PROGRAM DETAILS 
Department Human Nutrition and Hospitality Management 
Constituent programs 
Bachelor’s Degree  Hospitality Management (BS) 
Graduate Degree  Human Environmental Sciences (MSHES) 
Submitted by Dr. Jeannine Lawrence, Chair 

Dr. Kimberly Severt, Hospitality Program Director and 
Graduate Program Coordinator 

Date August 8, 2017 
Number of Full Time Tenured 
Faculty 

 

Number of undergraduate majors 365 
Number of Master’s students 225 
Number of Doctoral students 0 
ADMISSION CRITERIA (in addition to minimum requirements for graduate admission) 
Admission test score waiver? Yes 
Minimum GRE/GMAT/MAT if 
required 

n/a 

Minimum GPA 3.5 
Maximum Number of Hours to 
Double Count 

15 

Additional pre-requisite 
requirements 
 

 

Other requirements 
 

 

*Complete a separate proposal for each program. This can include accelerated bachelors/doctoral programs also. 
 
Application Process 
Students may start the AMP program once they have earned 90 or more undergraduate hours. 
Typically, this would mean that an AMP student will apply to the Graduate School in the final 
semester of their junior year. An AMP student must meet the minimum requirements for regular 
graduate admission as described in the graduate catalog and in the table above. 
 
Classification of AMP Students 



AMP students are classified as undergraduates until they complete the requirements for their 
undergraduate degrees. AMP students may therefore not receive UA Graduate Assistantships, or 
fellowships and scholarships awarded by Graduate School, until they have completed their 
undergraduate degree. 
 
Assistantships, Fellowships, and Scholarships 
Upon completion of an undergraduate degree an AMP student becomes eligible for Graduate 
Assistantships (including Research Assistantships and Teaching Assistantships), graduate 
fellowships, and graduate scholarships administered by Graduate School. This includes travel and 
research funding. If an AMP student is offered an assistantship while still eligible for tuition support 
under an undergraduate scholarship, departments may use the assistantship tuition line to support 
another deserving graduate student. A student needs to meet the SACS requirement of 18 graduate 
hours completed in the teaching field before holding a Teaching Assistantship as the primary 
instructor of an undergraduate course and/or to assign undergraduate grades.   
 
Fulfilling the Requirements of the Undergraduate and Graduate Degrees 
The AMP program fulfills the credit hour and curricula requirements for both the undergraduate 
and graduate degrees. It will differ from the two standard programs (Bachelor’s and Master’s) only in 
terms of (a) timeline and (b) substitution of graduate coursework (maximum as given in the table 
above) that can be double counted for undergraduate requirements.  This curriculum will be 
appropriate for very well prepared students who have excelled in the first two or three years of their 
UA undergraduate studies, and demonstrate that they can satisfy the course requirements and still 
successfully complete graduate courses during their senior year. 
 
Advising Requirements 
It is understood that prospective AMP students will meet with the Graduate Program Director for 
their AMP program at the beginning of their junior year. Programs may have specific coursework 
requirements and graduate class prerequisites for which an AMP student must be prepared. 
 
  



Example Curriculum to Meet the Requirements for Both the Undergraduate and Graduate 
degrees 
 
Year 1 
Course Credits Course Credits 
EN 101 3 EN 102 3 
HES 100 3 EC 110 3 
RHM 175 3 FA 3 
HU 3 HY 3 
MAT  3 NHM 250 3 
  Year 1 Total 30 
  TOTAL 30 

 
Year 2 
Course Credits Course Credits 
FL 3 FL 3 
Natural science 4 Natural science 4 
CSM 204 3 RHM concentration 3 
RHM 241 3 RHM 251 3 
RHM 274 3 SB 3 
  Year 2 Total  32 
  TOTAL 62 

 
Year 3 
Course Credits Course Credits 
LIT 3 LIT 3 
RHM 321   3 RHM 470 3 
RHM concentration 3 RHM concentration 3 
RHM concentration 3 ST 260 3 
SB 3 RHM 370 or 420 3 
    
  Year 3 Total  30 
  TOTAL 92 

 
Year 4 
Course Credits Course Credits 
RHM 521 (in lieu of 
RHM 421) 

3 RHM 575 (in lieu of 
RHM 474) 

3 

RHM 576 (in lieu of 
RHM 303) 

3 RHM 469 1 

HES 310 3 RHM 570 (in lieu of 
RHM elective) 

3 

HES 509 (in lieu of 
undergraduate 
elective) 

3 Undergraduate 
elective related to 
Hospitality Mgt.  

3 



RHM 496 1 Undergraduate 
elective related to 
Hospitality Mgt.  

3 

Undergraduate 
elective related to 
Hospitality Mgt.  

3   

  Year 4 Total 29 
  TOTAL 121 

            B.S. Complete 
Year 5 
Course Credits Course Credits 
RHM 596 3 RHM 592 3 
Graduate elective 
or RHM 599 (for 
thesis track) 

3 Graduate elective 3 

  Graduate elective 
or RHM 599 (for 
thesis track) 

3 

  TOTAL 30 
           MSHES Complete 
 
 
 



Accelerated Master’s Program Proposal 
 

The Accelerated Master’s Program (AMP) is designed to incentivize our best undergraduate 
students to pursue their graduate studies at The University of Alabama. It is anticipated that many 
students entering UA with significant AP credit can graduate with a Master’s degree in 4 years. If 
such a student is on a UA four year scholarships (e.g. the Presidential Scholarship), it is possible that 
the tuition scholarship will cover both the undergraduate and graduate degrees. This will help to 
raise the quality of our graduate classes, national profile, and ranking. By committing to the AMP 
program, it is expected that departments will publicize the AMP program widely to all new 
undergraduate students. Bama Bound is a great time to start. 

 
AMP PROGRAM DETAILS 
Department Aerospace Engineering and Mechanics 
Constituent programs 

Bachelor’s Degree  Mechanical Engineering (BSME) 
Graduate Degree  Aerospace Engineering & Mechanics (MSAEM) 

Submitted by Dr. James Hubner, Graduate Program Coordinator, AEM 
Dr. Beth Todd, Undergraduate Program Coordinator, ME 

Date June 2, 2017 
Number of Full Time Tenured 
Faculty 

9 in AEM 
13 in ME 

Number of ME undergraduate 
majors 

1669 

Number of AEM Master’s students ~50 (on campus and distance learning) 
Number of AEM Doctoral students ~30 
ADMISSION CRITERIA (in addition to minimum requirements for graduate admission) 
Admission test score waiver? Yes (part of the overall College of Engineering Waiver) 
Minimum GRE/GMAT/MAT if 
required 

 

Minimum GPA 3.3 
Maximum Number of Hours to 
Double Count 

9 (current maximum for BSME/MSME AMP) 

Additional pre-requisite 
requirements 
 

 

Other requirements 
 

 

*Complete a separate proposal for each program. This can include accelerated bachelors/doctoral programs also. 
 
Application Process 
Students may start the AMP program once they have earned 90 or more undergraduate hours. 
Typically, this would mean that an AMP student will apply to the Graduate School in the final 
semester of their junior year. An AMP student must meet the minimum requirements for regular 
graduate admission as described in the graduate catalog and in the table above. A statement of 
purpose and at least two letters of recommendation are required. 
 
 



 
Classification of AMP Students 
AMP students are classified as undergraduates until they complete the requirements for their 
undergraduate degrees. AMP students may therefore not receive UA Graduate Assistantships, or 
fellowships and scholarships awarded by Graduate School, until they have completed their 
undergraduate degree. 
 
Assistantships, Fellowships, and Scholarships 
Upon completion of an undergraduate degree an AMP student becomes eligible for Graduate 
Assistantships (including Research Assistantships and Teaching Assistantships), graduate 
fellowships, and graduate scholarships administered by Graduate School. This includes travel and 
research funding. If an AMP student is offered an assistantship while still eligible for tuition support 
under an undergraduate scholarship, departments may use the assistantship tuition line to support 
another deserving graduate student. A student needs to meet the SACS requirement of 18 graduate 
hours completed in the teaching field before holding a Teaching Assistantship as the primary 
instructor of an undergraduate course and/or to assign undergraduate grades. 
 
Fulfilling the Requirements of the Undergraduate and Graduate Degrees 
The AMP program fulfills the credit hour and curricula requirements for both the undergraduate 
and graduate degrees. It will differ from the two standard programs (Bachelor’s and Master’s or 
Doctoral) only in terms of (a) timeline and (b) substitution of graduate coursework (maximum as 
given in the table above) that can be double counted for undergraduate requirements. This 
curriculum will be appropriate for very well prepared students who have excelled in the first two or 
three years of their UA undergraduate studies, and demonstrate that they can satisfy the course 
requirements and still successfully complete graduate courses during their senior year. 
 
Advising Requirements 
It is understood that prospective AMP students will meet with the Graduate Program Coordinator 
for their AMP program at the beginning of their junior year. Programs may have specific 
coursework requirements and graduate class prerequisites for which an AMP student must be 
prepared. 
 
Example Curriculum to Meet the Requirements for Both the BSME Undergraduate and 
MSAEM Graduate degrees (non-thesis) 
 
Year 1 
Course Credits Course Credits 
MATH 125 4 MATH 126 4 
CH 101  4 PH 105 4 
ME 121 1 ENGR 103 3 
HI/SB 3 ENGR 161 1 
EN 101 3 EN 102 3 
  TOTAL 30 

 
  



 
Year 2 
Course Credits Course Credits 
MATH 227 4 MATH 238 3 
PH 106 4 ME 305 3 
AEM 201 3 AEM 264 3 
ME 215 3 AEM 311 3 
Science Elective 4 MTE 271 3 
  TOTAL 63 

 
Year 3 
Course Credits Course Credits 
AEM 250 & 251 4 ME 350 4 
ME 309 3 ME 360 3 
ME 349 3 ME 372 3 
ECE 320 3 ME 383 3 
HU/L/FA 3 HI/SB 3 
  TOTAL 95 

Apply for AMP 
 
Year 4 
Course Credits Course Credits 
ME 450 3 ME 490 3 
ME 460 4 HI/SB 3 
ME 489 3 HU/L/FA 3 
HU/L/FA 3 AEM 5XX – ME 

Elective 
3 

AEM 5XX – ME 
Elective 

3 GES 554 – 
Technical Elective 

3 

  TOTAL 126 
BSME Complete 

 
Year 5 
Course Credits Course Credits 
AEM Grad Core 3 AEM Grad Core 3 
AEM Grad Elective 3 AEM Grad Elective 3 
AEM Grad Elective 3 AEM Grad Elective 3 
MATH Elective 3   
  TOTAL 30 

MSAEM Complete 
 
 



Amended Proposal for the Accelerated Master’s Program (AMP) in Marketing 

Department of Marketing 

 

Dr. Arthur Allaway, Graduate Program Coordinator 

Dr. Kristy Reynolds, Department Chair, Marketing 

 

PURPOSE AND RATIONALE: 

The Accelerated Master’s Program (AMP) in Marketing is designed to incentivize our 
best undergraduate majors in Marketing or with a double major which includes Marketing to 
pursue their graduate studies in the Master of Science in Marketing program at The 
University of Alabama. It is anticipated that many students entering UA with significant AP 
credit can graduate with a Master’s degree in 4 years. If such a student is on a UA four year 
scholarships (e.g. the Presidential Scholarship), it is possible that the tuition scholarship will 
cover both the undergraduate and graduate degrees. This will help to raise the quality of our 
graduate classes, national profile, and ranking.  
 
By committing to the AMP program, it is expected that departments will publicize the AMP 
program widely to all new undergraduate students. Bama Bound is a great time to start.  
Offering this option to highly talented undergraduates provides a number of benefits for the 
student and for the marketing department.   
 
AMP PROGRAM DETAILS 
Department Marketing 
Constituent programs 

Bachelor’s Degree  Marketing (BS) 
Graduate Degree  Marketing (MS) 

Submitted by Dr. Arthur Allaway, MS Program Coordinator 
Dr. Kristy Reynolds, Department Chair 

Date July 19, 2017 
Number of Full Time Tenured 
Faculty 

12 tenured, 8 untenured 

Number of undergraduate majors 500+ 
Number of Master’s students 50-60 
Number of Doctoral students 14 
ADMISSION CRITERIA (in addition to minimum requirements for graduate 
admission) 
Admission test score waiver? Yes 
Minimum GPA 3.3 overall, 3.5 in marketing courses 
Maximum Number of Hours to 
Double Count 

15 

 
Application Process 
Students may start the AMP program once they have earned 90 or more undergraduate 
hours. Typically, this would mean that an AMP student will apply to the Graduate School in 



the final semester of their junior year. An AMP student must meet the minimum 
requirements for regular graduate admission as described in the graduate catalog and in the 
table above. 
 
Classification of AMP Students 
AMP students are classified as undergraduates until they complete the requirements for their 
undergraduate degrees. AMP students may therefore not receive UA Graduate 
Assistantships, or fellowships and scholarships awarded by Graduate School, until they have 
completed their undergraduate degree. 
 
 
Assistantships, Fellowships, and Scholarships 
Upon completion of an undergraduate degree an AMP student becomes eligible for 
Graduate Assistantships (including Research Assistantships and Teaching Assistantships), 
graduate fellowships, and graduate scholarships administered by Graduate School. This 
includes travel and research funding. If an AMP student is offered an assistantship while still 
eligible for tuition support under an undergraduate scholarship, departments may use the 
assistantship tuition line to support another deserving graduate student. A student needs to 
meet the SACS requirement of 18 graduate hours completed in the teaching field before 
holding a Teaching Assistantship as the primary instructor of an undergraduate course 
and/or to assign undergraduate grades.   
 
Fulfilling the Requirements of the Undergraduate and Graduate Degrees 
The AMP program fulfills the credit hour and curricula requirements for both the 
undergraduate and graduate degrees. It will differ from the two standard programs 
(Bachelor’s and Master’s) only in terms of (a) timeline and (b) substitution of graduate 
coursework (maximum as given in the table above) that can be double counted for 
undergraduate requirements.  This curriculum will be appropriate for very well-prepared 
students who have excelled in the first two or three years of their UA undergraduate studies, 
and demonstrate that they can satisfy the course requirements, and still successfully complete 
graduate courses during their senior year. 
 
Advising Requirements 
It is understood that prospective AMP students will meet with the Graduate Program 
Director for their AMP program at the beginning of their junior year. Programs may have 
specific coursework requirements and graduate class prerequisites for which an AMP student 
must be prepared. 
 
Example Curriculum to Meet the Requirements for Both the Undergraduate and 
Graduate degrees 
Upon evaluation of the student’s application, the committee will decide whether to accept 
the student as an AMP student, contingent on being accepted into graduate school.  The 
admitted student will work closely with both his/her undergraduate adviser and the 
Marketing Department’s graduate coordinator in selecting courses for the junior and senior 
years and beyond. A typical plan of study for the AMP students Program in Marketing is 
shown below: 

 
 



Year 1 
Course Credits Course Credits 
Math 110 or higher 3 Amer Stud  3 
EN 101 3 EN 102  3 
Natural Science 3 Natural Science 3 
Fine Arts 3 Math 112 3 
Computer Science 3 Economics 110 3 
  TOTAL 30 

 
Year 2 
Course Credits Course Credits 
Social Science 3 Accounting 210 3 
English 3 Computer 

Applications 
3 

Economics 111 3 Social Science 3 
LGS 200 3 Stat 260 3 
Foreign Language 3 Precalculus 3 
  TOTAL 30 (60 total) 

 
Year 3 
Course Credits Course Credits 
MKT300 3 Finance 302 3 
Social Science 3 Science Elective 3 
Management 300 3 Social Science 3 
OM300 3 GBA 300 3 
Elective 3 MKT313 3 
  TOTAL 30 (90 total) 

 
Year 4 
Course Credits Course Credits 
MKT530 (for 
MKT473) 

3 GBA 490 3 

IBA555 (for 
MKT487) 

3 MKT UG Elective 3 

MKT UG Elective 3 MKT522 (for 
MKT411) 

3 

MKT UG Elective 3 MKT510 (for 
MKT410) 

3 

MKT537 (for 
MKT438) 

3 MKT UG Elective 3 

  TOTAL 30 (120 total) 
           B.S. Complete 
Year 5 
Course Credits Course Credits 
Capstone Project 
MKT596 

3   

Graduate Elective 3   



Graduate Elective 3   
Graduate Elective 3   
Graduate Elective 3 TOTAL 30 hours 500-level 

           M.S. Complete 
 
RESOURCES AND FACULTY 

Implementation of the Accelerated Masters Program will not require additional resources.  
We expect no more than ten to fifteen AMP students per year, which would comprise no 
more than twenty percent of each MSM class.  Current MSM faculty and resources are 
sufficient to handle these numbers, as we plan to keep total numbers approximately where 
they are now for the short term at least. 
 

_________________________________     ___________________________________ 
 

Arthur Allaway      Kristy Reynolds  
Coordinator, MS Program in Marketing   Chair, Department of Marketing 
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Appendix 2: 
National Rankings of Masters Programs in Marketing 

2017 

 
 

Rank University Average GMAT Average GPA
1 New York University 710 3.51
2 Columbia University 720 3.5
3 Northwestern University 728 3.6
4 Boston University 682 3.3
5 University of Texas at Dallas 670 3.5
6 Georgetown University 692 3.4
7 Michigan State University 670 3.3
8 University of Maryland-College Park 657 3.28
9 University of Southern California 692 3.37
10 Texas A&M University 649 3.32
11 Johns Hopkins University N/A N/A
12 Worcester Polytechnic Institute 621 N/A
13 DePaul University 595 3.14
14 Emerson College N/A N/A
15 University of Georgia 647 3.3
16 Purdue University 636 3.39
17 University of Alabama 677 3.57
18 Hofstra University 573 3.27
19 University of Houston 616 3.08
20 Georgia State University N/A N/A
21 Baruch College 632 3.33
22 Illinois Institute of Technology N/A N/A
23 Milwaukee School of Engineering N/A N/A
24 University of Cincinnati 649 3.42
25 West Virginia University 609 3.49
26 Bentley University N/A N/A
27 American University 558 3.15
28 University of Tampa 540 3.5
29 Clemson University 568 3.24
30 University of Denver 576 3.3
31 Florida State University 558 3.25
32 University of South Florida 541 3.46
33 St. John's University 542 3.26
34 Loyola University-Chicago N/A N/A
35 Southern Illinois University Edwardsville N/A N/A
36 Pacific Lutheran University 510 3.35
37 University of Colorado-Denver 600 3.3
38 University of Texas at Arlington N/A N/A
39 Roberts Wesleyan College N/A N/A
40 Saint Joseph's University N/A N/A
41 Nazareth College N/A N/A
42 Bellevue University N/A N/A
43 Eastern Michigan University N/A N/A
44 Golden Gate University N/A N/A
45 University of Maryland-University College N/A N/A
46 Walsh College N/A N/A

TFE Times’ Best Master of Marketing Program Rankings are the most 
comprehensive rankings for graduate marketing programs in the United States.



To:  The Graduate Council Committee on Admissions and Recruitment  
 
Re:  Request for admissions test waiver for Accelerated Masters Program applicants to the Master of Science 
Program in Marketing 
 
Dear committee: 
 
The Marketing Department would like to request an option to waive the admission test requirement (GRE or 
GMAT) for students who would otherwise be accepted into the M.S. program in Marketing at The University 
of Alabama.  These are students who are known to us through previous coursework (at least MKT300 and 
MKT313) who will have to have a 3.5 GPA average in coursework leading to their major and a 3.3 GPA 
overall for all undergraduate coursework.  We feel that this is a major step in helping us keep the best and 
brightest of our students here at UA for graduate school and at the same time guaranteeing a pool of 
exceptional talent for our MS program.  The following table shows the list of AMP students currently 
accepted for the fall semester for the MS program in Marketing: 
 
 

Name      CWID     Overall GPA     Major GPA 
JoAnna Corbin 11540298 3.66  4.17 
Emily Craft  11531404 3.89  3.89 
Savannah Hall 11464028 3.42  3.89 
Kathleen Murphy 11562446 3.54  3.89 
Sarah Stark  11545950 3.35  3.80 
Ashlyn Boyd  11476845 3.61             3.84 
Rachel Silasky 11468973 3.91    4.31 

 
 
We feel that for students with this overall level of academic performance requiring an entrance exam is 
superfluous.  In addition, this is an excellent way to recruit students who might very well lose to other schools 
once their GRE or GMAT scores are reported to recruiters.  As of this year, we will begin building a database 
of AMP students and graduates along with their job placement and career success to report back on our four 
yearfour-year review.  The appendices that follow provide information on program statistics, rankings and 
program specializations.  
 
Sincerely,  
 
 
 
 
Arthur W. Allaway 
James and Doris Nelems Professor of Marketing 
Coordinator, Master of Science in Marketing Program 
Manderson Graduate School of Business 
169 Alston Hall 
The University of Alabama 
Tuscaloosa, Alabama 35487 
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Rank University Average GMAT Average GPA
1 New York University 710 3.51
2 Columbia University 720 3.5
3 Northwestern University 728 3.6
4 Boston University 682 3.3
5 University of Texas at Dallas 670 3.5
6 Georgetown University 692 3.4
7 Michigan State University 670 3.3
8 University of Maryland-College Park 657 3.28
9 University of Southern California 692 3.37
10 Texas A&M University 649 3.32
11 Johns Hopkins University N/A N/A
12 Worcester Polytechnic Institute 621 N/A
13 DePaul University 595 3.14
14 Emerson College N/A N/A
15 University of Georgia 647 3.3
16 Purdue University 636 3.39
17 University of Alabama 677 3.57
18 Hofstra University 573 3.27
19 University of Houston 616 3.08
20 Georgia State University N/A N/A
21 Baruch College 632 3.33
22 Illinois Institute of Technology N/A N/A
23 Milwaukee School of Engineering N/A N/A
24 University of Cincinnati 649 3.42
25 West Virginia University 609 3.49
26 Bentley University N/A N/A
27 American University 558 3.15
28 University of Tampa 540 3.5
29 Clemson University 568 3.24
30 University of Denver 576 3.3
31 Florida State University 558 3.25
32 University of South Florida 541 3.46
33 St. John's University 542 3.26
34 Loyola University-Chicago N/A N/A
35 Southern Illinois University Edwardsville N/A N/A
36 Pacific Lutheran University 510 3.35
37 University of Colorado-Denver 600 3.3
38 University of Texas at Arlington N/A N/A
39 Roberts Wesleyan College N/A N/A
40 Saint Joseph's University N/A N/A
41 Nazareth College N/A N/A
42 Bellevue University N/A N/A
43 Eastern Michigan University N/A N/A
44 Golden Gate University N/A N/A
45 University of Maryland-University College N/A N/A
46 Walsh College N/A N/A

TFE Times’ Best Master of Marketing Program Rankings are the most 
comprehensive rankings for graduate marketing programs in the United States.
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Appendix 4: 
The Alabama M.S. Program in Marketing  

 
THE ALABAMA M.S. PROGRAM IN MARKETING  

 
Program Overview: 

The Alabama Master of Science in Marketing (MSM) is an intensive, nationally-ranked degree program 
designed to provide students with advanced skills and hands-on experience to prepare them for careers 
in a variety of marketing fields.  The MSM program builds real and sellable skillsets that set students apart 
from undergraduates and from MBAs. In addition, several MSM students per year continue their 
education in PhD programs at Alabama and other universities. 

Specializations: 
Marketing Management 

The Marketing Management Specialization allows for maximum flexibility in course selection and 
career planning.  Graduates with a Marketing Management specialization pursue careers in project 
management, product management, sales, or research for consulting and research firms, banks, retail 
chains, and health care companies.   

Digital and Social Media Marketing 
The Digital and Social Media Marketing Specialization involves a deep dive into the new world of 
digital marketing, with an overview course in social media–based marketing strategy followed by 
courses in digital marketing analytics and advanced digital marketing.  The world of digital and social 
media marketing is growing rapidly, with firms around the world scrambling to add digital components 
to their marketing strategies.  

Marketing Analytics 
The Marketing Analytics Specialization involves a heavy curriculum in statistics and SAS programming 
emphasizing data analysis and data mining.  Graduates with this specialization earn a SAS / Data 
Mining Certification and are prepared to sit for the SAS programming certificate.  Marketing Analytics 
graduates are highly sought after by a wide variety of organizations because of their ability to work 
with “Big Data.”  Students interested in the Marketing Analytics specialization must apply for summer 
admission in order to complete a graduate level Introduction to Statistics course unless such a course 
has already been completed.  This specialization requires that the student complete 33 credit hours.  

Requirements: 
Admission requirements include a minimum GPA of 3.0 and a minimum score of 550 on the GMAT or 300 
on the GRE. The average GPA of recent acceptees has been approximately 3.5 and the average GMAT has 
been 620. Entrance requirements for the Marketing Analytics Specialization include a 3.3 GPA, a B or 
higher in undergraduate calculus, and a 580 GMAT / 308 GRE.  

Student Backgrounds: 
Our MSM students include college seniors with majors in a variety of fields including business, liberal arts, 
engineering, science, and communications, as well as individuals with non-business graduate degrees and 
those currently working in marketing and other jobs.  

Cost:   
http://is.ua.edu/future-new-students/admission-to-ua/cost-of-attendance/ 

 
Application deadline: 

The application deadline for International students is the end of March.  The application deadline for 
domestic students is July 1. 

http://is.ua.edu/future-new-students/admission-to-ua/cost-of-attendance/


 
Typical Curriculum (subject to change) 
 

MARKETING MANAGEMENT SPECIALIZATION 
 

COURSE TITLE DESCRIPTION 
Fall Semester 

Global Marketing – IB  
555 

A combination of lectures and cases is used to examine and analyze the marketing 
process from a global business perspective. Emphasis is on decision making: the 
refinement of skills needed to recognize and solve marketing problems, and to 

effectively communicate recommendations both within and without the organization  
The following components of the marketing mix are examined: product managemen  
pricing, promotion, personal selling, buyer behavior, marketing channels, distribution  

and segmentation. 

Client-based Marketin  
Consulting Project I – 

MKT 595 

This course is devoted entirely to the completion of real-world marketing projects fo  
specific organizational clients. Teams are created based on skills and interests as well  
the needs of the clients. Students use the skills and knowledge that they have acquire  

in graduate marketing courses and build new skills in marketing analysis, project 
management, client relationship building/maintenance skills, communications, decisio

making, and leadership.  Projects have included national, regional, and local firms an  
other economic entities from a wide range of industries.   

Advanced Marketing 
Analysis – 
MKT 530 

This course concerns the generation of decision-relevant data—planning its acquisitio  
getting it from a variety of internal, secondary, and primary sources, analyzing it, and 

using it as the basis of decisions. The course also provides students with marketing 
analytics-centered skills (ANOVA, regression, factor, and cluster analysis).  

 
Specialization Elective  

 

Two Courses from: 
MKT 540- Digital and Social Media Marketing 
IBA 591 – Study Abroad Europe* (Summer) 

MKT 537 - Professional Sales 
ST 550 - Introduction to Statistics 

MGT 582 - - New Venture Development 
HES 560 – Sport Management 

Other 500-level courses with permission of Instructor and Advisor 
Spring Semester 

Client-based Marketin  
Consulting Project II 

Second half of client-based project.  Fall Semester involves Project definition, 
memorandum of agreement on deliverables, industry analysis and secondary data 

generation, and qualitative data gathering.  Spring semester typically involves primar  
data collection, analysis of data, strategy recommendations, and client presentation  

Specialization Elective  
(Other courses can be 

substituted with 
permission) 

Four Courses from: 
MKT 542 - Digital Marketing Analytics 
MKT 510 - New Product Development 

MKT 531 – Services Marketing 
APR 592 - Consumer Insights 

HES 560 – Sport Management 
MKT 522 - Supply Chain Management 



IBA 591 (Winterim Mini-mester)– Study Abroad (Europe) 
MKT 439 - Key Account Management 

 
DIGITAL AND SOCIAL MEDIA SPECIALIZATION 

 
COURSE TITLE DESCRIPTION 

Fall Semester 

Global Marketing  
IBA 555 

A combination of lectures and cases is used to examine and analyze the marketing 
process from a global perspective. Emphasis is on decision-making: the refinement o  

skills needed to recognize and solve marketing problems, and to effectively 
communicate recommendations both within and without the organization. The follow  

components of the marketing mix are examined: product management, pricing, 
promotion, personal selling, buyer behavior, marketing channels, distribution, and 

segmentation. 

Client-based Marketin  
Consulting Project I 

MKT 595 

This course is devoted entirely to the completion of real-world marketing projects fo  
specific organizational clients. Teams are created based on skills and interests as well  
the needs of the clients. Students use the skills and knowledge that they have acquire  

in graduate marketing courses and build new skills in marketing analysis, project 
management, client relationship building/maintenance skills, communications, decisio

making, and leadership.  Projects have included national, regional, and local firms an  
other economic entities from a wide range of industries.   

Advanced Marketing 
Analysis 
MKT 530 

This course concerns the generation of decision-relevant data—planning its acquisitio  
getting it from a variety of internal, secondary, and primary sources, analyzing it, and 

using it as the basis of decisions. The course also provides students with marketing 
analytics-centered skills (ANOVA, regression, factor, and cluster analysis).  

Introduction to Digita  
and Social Media 

Marketing 
MKT 540 

This course will address the distinct needs of digital and social media in the area of 
marketing. Opportunities for application of these skills to real-world business situatio  
will be given to students. The course covers theory along with the tactical elements o  

creating and branding digital and social media content for companies and organization   

Specialization Electiv   
 

One Course from: 
IBA 591 – Study Abroad Europe* (Summer) 

MKT 537 - Professional Sales 
ST 550 - Introduction to Statistics 

MGT 582 - - New Venture Development 
HES 560 – Sport Management 

Other 500-level course with permission of Instructor and Advisor 
Spring Semester 

Client-based Marketin  
Consulting Project II 

MKT 596 

Second half of client-based project.  Fall Semester involves project definition, 
memorandum of agreement on deliverables, industry analysis and secondary data 

generation, and qualitative data gathering.  Spring semester typically involves primar  
data collection, analysis of data, strategy recommendations, and client presentation  

Digital and Social Med  
Analytics 
MKT542 

This course will give students experience and exposure to advertising analytics in digit  
and social media. Special focus will be placed on Google AdWords and Google Analytic   
the premiere digital advertising and analytics program online at this time. Students w  

analyze current professional literature on digital and social media analytics and focus  
return on investment of online advertising and analytics for businesses and 



organizations.  

Advanced Digital and 
Social Media Projects a  

Studies 
MKT543 

This course will give students real world experience in using social media professional  
Students will work in teams on live social media projects with a professional organizat  

while learning Return on Investment strategies and analytical skills.  

 
Specialization Electiv  
(Other courses can be 

substituted with 
permission) 

Two Courses From:  
MKT 510 - New Product Development 

MKT 531 – Services Marketing 
APR 592 - Consumer Insights 

HES 560 – Sport Management 
MKT 522 - Supply Chain Management 

IBA 591 (Winterim Mini-mester)– Study Abroad (Europe) 
MKT 439 - Key Account Management 

 
 

MARKETING ANALYTICS SPECIALIZATION 
 

COURSE TITLE DESCRIPTION 
Summer Session 

Statistical Methods 
ST 560 

Development of fundamental concepts of organizing, exploring, and summarizing dat  
probability; common probability distributions; sampling and sampling distributions; 

estimation and hypothesis testing for means, proportions, and variances using 
parametric and nonparametric procedures; power analysis; goodness of fit; contingen  
tables. Statistical software packages are used extensively to facilitate valid analysis an  

interpretation of results.  

 
COURSE TITLE DESCRIPTION 

Fall Semester 

Global Marketing  
IBA 555 

A combination of lectures and cases is used to examine and analyze the marketing 
process from a global perspective. Emphasis is on decision making: the refinement o  

skills needed to recognize and solve marketing problems, and to effectively 
communicate recommendations both within and without the organization. The follow  

components of the marketing mix are examined: product management, pricing, 
promotion, personal selling, buyer behavior, marketing channels, distribution, and 

segmentation. 

Client-based Marketin  
Consulting Project I 

MKT 595 

This course is devoted entirely to the completion of real-world marketing projects fo  
specific organizational clients. Teams are created based on skills and interests as well  
the needs of the clients. Students use the skills and knowledge that they have acquire  

in graduate marketing courses and build new skills in marketing analysis, project 
management, client relationship building/maintenance skills, communications, decisio

making, and leadership.  Projects have included national, regional, and local firms an  
other economic entities from a wide range of industries.   



Advanced Marketing 
Analysis 
MKT 530 

This course concerns the generation of decision-relevant data—planning its acquisitio  
getting it from a variety of internal, secondary, and primary sources, analyzing it, and 

using it as the basis of decisions. The course also provides students with marketing 
analytics-centered skills (ANOVA, regression, factor, and cluster analysis).  

Statistical Data 
Management I 

ST 521 

Introduction to the management of data using SAS. The collection and management o  
data from business or scientific research projects are emphasized. 

Data Mining I 
ST 531 

Data mining is the process of selecting, exploring, and modeling large amounts of data  
uncover previously unknown patterns of data. Techniques for accomplishing these ta  
in a business setting will be discussed. 

Spring Semester 

Client-based Marketin  
Consulting Project II 

MKT 596 

Second half of client-based project.  Fall Semester involves Project definition, 
memorandum of agreement on deliverables, industry analysis and secondary data 

generation, and qualitative data gathering.  Spring semester typically involves primar  
data collection, analysis of data, strategy recommendations, and client presentation  

Statistical Data 
Management II 

ST 522 

This course provides students with insight and understanding into the advanced aspec  
of data management. Emphasis will be placed on computer techniques for the prepar  

and cleaning of data from scientific research projects as well as for business-oriented 
projects in order to conduct advanced level analyses. Techniques for detecting, 

quantifying, and correcting data quality will be covered. 

Data Mining II 
ST 532 

A detailed study of data mining techniques including logistic regression, neural networ  
decision trees, general classifier theory, and unsupervised learning methods. 

Mathematical details and computer techniques are examined. The SAS programming 
language and SAS's Enterprise Miner will be used to accomplish these tasks. Other 

packages may also be used. 
 

Specialization Electiv  
 

 
Two courses from the Marketing or IBA curriculum 

 
 
 

Contact: 
Arthur W. Allaway, PhD 

Coordinator, Master of Science in Marketing Program 
aallaway@cba.ua.edu 

or  
Jan Jones 

Director of Specialized Masters Programs 
jjones@cba.ua.edu 

 
Manderson Graduate School of Business 

169 Alston Hall 
The University of Alabama 

Tuscaloosa, Alabama 35487 
 

Application Website: 
http://graduate.ua.edu/application/forms/ 

 

mailto:aallaway@cba.ua.edu
mailto:jjones@cba.ua.edu
http://graduate.ua.edu/application/forms/


About the Manderson Graduate School of Business at Alabama: 
http://manderson.cba.ua.edu/about 

 
 
 
 
 
 

 

http://manderson.cba.ua.edu/about


Capstone International Center 
English Language Institute 

 
 
 
September 5, 2017 
 

Proposal To Modify Policy: 
Conditional Language Admission for Graduate Students 

 
Summary 
The UA English Language Institute (ELI) proposes that the current UA Graduate School policy for Conditional 
Language Admission be modified as indicated below.  

• Current policy: The current policy requires students to achieve a minimum GPA of 3.5 in ELI classes in 
order to meet Graduate-School proficiency requirements. 

• Proposed policy change: The proposed change in policy requires students to achieve a minimum GPA of 3.0 
in ELI classes (rather than 3.5) to meet Graduate-School proficiency requirements.  

 
Details 
Below is the complete text of the current conditional language admission policy with proposed changes marked and 
highlighted. 
 
An international graduate applicant to The University of Alabama may be considered for conditional language 
admission if he or she does not meet the minimum TOEFL score requirement of 550 on the paper-based TOEFL or 79 
on the iBT, 6.5 on the IELTS or 59 on the PTE and/or does not have an admission test score (e.g. GRE/GMAT/MAT). 
The applicant must meet all other admission criteria as stated for regular or conditional admission earlier in this 
Catalog, meet all financial and immigration requirements, and be recommended by the individual University of 
Alabama graduate department to receive conditional language admission. A student holding conditional language 
admission may not hold an internally funded graduate assistantship. 

Students who have conditional language admission are accepted to the Graduate School but must attend full-time 
intensive English language instruction at the English Language Institute (ELI). If the student does not hold an 
admission test score, the admission test must be taken while the student is enrolled in ELI classes. A score that meets 
admission requirements for regular admission must be submitted to the Graduate School prior to enrolling full time in 
regular graduate classes. The student must complete the ELI’s Intensive English Program with a minimum GPA of 3.5 
3.0 in the advanced levels (levels 4, 5, and 6) or earn a score of at least 550 on the paper-based TOEFL PBT, or 79 on 
the iBT, or 6.5 on the IELTS, or 59 on the PTE on the before he or she will be allowed to enroll in graduate courses, 
hold teaching assistantships, or hold internally funded research assistantships. Students who have conditional language 
admission are eligible to hold only externally funded research assistantships. 

NOTE: In special circumstances, a student may initiate the following requests to his or her department chair. The 
student’s request and the specific course to be taken must be approved by the student’s department, advisor, course 
instructor, ELI, and the Graduate School: 

a. If a student has a TOEFL score of at least 500 on the paper-based TOEFL PBT, 61 on the iBT, score of 61, an 
IELTS score of at least 6.0, PTE score of at least 52 or initially places in ELI level 5 or 6, then after official 
evaluation by ELI staff, he or she can be considered for approval to take one carefully selected graduate level 
course per semester for a maximum of two semesters while completing ELI, or 

b. If student has enrolled in and completed ELI Level 4, 5, or 6 with a 3.5 3.0 GPA, he or she can be considered 
for approval to take one carefully selected graduate level course per semester for a maximum of two semesters 
while completing ELI. 

c. If a student has a UA institutional TOEFL score of 500 and either has completed ELI Level 4, 5, or 6 with a 
3.0 GPA or has placement into ELI Level 5 or 6, he or she can be considered for approval to take one 
carefully selected graduate level course per semester for a maximum of two semesters while completing ELI. 

When a student with conditional language admission begins enrollment in graduate courses, he or she must meet all 
other requirements for conditional admission, as in the Admission Criteria section of this Catalog. 

International graduate applicants should inform the Graduate School that they wish to be considered for conditional 
language admission when they submit their graduate application forms. 

 



Rationale/Justification 
The change in the minimum GPA for graduate students demonstrating English proficiency via the ELI is being 
proposed for the following reasons: 

1. The minimum GPA requirement for undergraduate students to demonstrate English proficiency via the 
ELI recently changed from 3.0 to 2.0. 

a. When the minimum GPA for graduate students was initially set years ago, the case was made 
that a differential should exist between the English proficiency required for undergraduate 
study vs. graduate study. Therefore, since undergraduate study required a minimum 3.0 GPA to 
exit the ELI, it was decided that a 3.5 GPA should be required for graduate study. 

b. In 2016 the minimum GPA for undergraduate study was changed to 2.0 because it was 
determined that students earning a 2.0 from the ELI had satisfactory English proficiency for 
completing undergraduate coursework.  

c. Changing the minimum ELI GPA for graduate study from 3.5 to 3.0 will maintain, and actually 
increase, the differential between the undergraduate requirement vs. the graduate requirement. 

2. The minimum 3.5 GPA requirement is excessively stringent, as demonstrated by the fact that graduate 
students with conditional language admission who study in the ELI often meet the standardized test-
score requirement (e.g., TOEFL) when they cannot meet the existing 3.5 GPA requirement at the ELI. 

a. The average GPA of the graduate students with conditional language admission who have 
completed the ELI’s program of study (7 since Fall 2015) is 3.13. 

 

Expected Impact of Policy Change 
Establishing a more reasonable GPA requirement of 3.0 is expected to encourage more graduate students with 
conditional language admission to use the ELI as their pathway to graduate study at UA.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

101 B.B. Comer | Box 870250 | Tuscaloosa, AL 35487-0250 USA | 205-348-7413 | Fax 205-348-9266 
info@eli.ua.edu | http://eli.ua.edu 
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Consent Item: Printing of Majors on Diplomas for College of Human Environmental Science 
Graduates.  
 
September 12, 2017 
 
Currently, majors are not printed on graduate degrees. Starting in fall 2018, the consent of the 
Graduate Council is requested for the following College of Human Environmental Science 
Master’s degree majors to be posted on diplomas: 
 

Degree Banner/Diploma 
Degree 

Major Banner 
Major 
Description 

CIP 
Code 

ACHE Major 
Description 

Diploma Major 

MPH Master of Public 
Health 

HEP Health 
Education & 
Promotion 

 
512201 
 

HEALTH 
EDUCATION AND 
PROMOTION 

Health Education 
And Promotion 
 

MS Master of Science CSM Consumer 
Sciences 

190401 
 

CONSUMER 
SCIENCES 

Consumer Sciences 
 

MS Master of Science 
 

RCH Rural 
Community 
Health 

512208 
 

RURAL 
COMMUNITY 
HEALTH 

Rural Community 
Health 

MS Master of Science HUN Human 
Nutrition 

190504 
 

HUMAN 
NUTRITION 

Human Nutrition 
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Alabama Commission on Higher Education 
 

NOTIFICATION OF INTENT TO SUBMIT A PROPOSAL (NISP) 
FOR A NEW PROGRAM OF INSTRUCTION 

 
 
1. Institution: The University of Alabama 
 
2.  Date of NISP Submission: 11/3/2017 
 
3.  Institutional Contact Person: Ginger Bishop 
 
      Telephone: 205-348-7125 
  Fax: 205-348-7208 
  E-mail: vabishop@ua.edu 
 
4.  Program Identification: 
 
      Title: Biological Sciences     

Award: Master of Arts (M.A.) 
CIP Code: 26.0101 

 
5. Proposed Program Implementation Date: Fall 2019 
 
6.  Statement of Program Objectives (Objectives should be precise and stated in such   
     a way that later evaluation/assessment of program outcomes is facilitated.): 
 

The Master of Arts (M.A.) in Biological Sciences is a course-work only based 
program for individuals who wish to enhance their knowledge of foundational 
concepts in Biological Sciences and gain practical hands-on training in controlled 
laboratory exercises. This degree would not require the traditional intensive 
commitment to data-driven research that is the hallmark of the Master of Science 
(M.S.) degree in Biology.  
 
This will provide advanced educational opportunities for three categories of 
students: 1) students with a B.S. degree in Biology who wish to augment their 
knowledge of key principles in preparation for applying to pre-professional 
programs (i.e., medical, dental, pharmacy schools, etc.); 2) current 
undergraduate students who wish to participate in and gain experience from The 
University of Alabama Accelerated Master’s Program, but for whom research 
experience is not a key consideration; and 3) state certified middle/secondary 
teachers who seek Highly Qualified Teacher status in the core academic subject 
of science. However, this program does not lead to teacher certification 
(licensure) by the State of Alabama. 
 
 

mailto:vabishop@ua.edu
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Recipients of the Biological Sciences M.A. degree at The University of Alabama 
will be able to: 
 

• Use a range of technologies to communicate, collaborate and instruct in 
the field of Biological Sciences 

 
• Distill complex and diverse topics in Biological Sciences into relatable and 

approachable content 
 
• Evaluate, discuss and disseminate current topical issues related to 

Biological Sciences  
 
• Read, synthesize, and critique primary literature for the purposes of 

instruction and dissemination 
 

• Understand and perform a wide range of critical biological experimental 
laboratory exercises 

 
• Process and critically evaluate a wide range of data sets 

 
 
7.  Relationship of program to other programs within the institution. 
 

a. How will the program support or be supported by other programs within the 
institution? 
 
Students enrolled in the Biological Sciences (M.A.) program will have the 
opportunity to enroll in courses from other departments within the College of Arts 
and Sciences. For example, elective courses may come from the Departments of 
Chemistry, Geology, Anthropology, Psychology and/or Physics. 
 

b. Will this program replace any existing program(s) or specialization(s), options or 
concentrations within existing programs? Yes: __ No: X  

  
 If yes, please explain. 

 
8. If this program is duplicative of any other programs in the state, please give your 

rationale for program duplication. 
  

Based on a search of ACHE-approved degree programs using code 26.0101, 
there are no Biological Sciences M.A. degrees offered by another institution in 
the state of Alabama.   
 

9. Do you plan to explore possible program collaboration with other institutions?  
Please explain. 
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While no program collaborations with other institutions have been identified, 
such collaboration will be explored in the future if a need or mechanism arises. 

 
10. Do you anticipate the use of distance education technology in the delivery of the 

program?  Please explain. 
 
A distance education component is not currently planned as all educational 
components of the degree can be drawn from existing courses. However, as the 
program matures, on-line courses may be developed in order to offer flexibility to 
students – especially the potential pool of teacher applicants.   
  

11. What methodology will you use to determine the level of student demand for this 
program? 

 
This degree will enhance the advanced educational opportunities of diverse 
student populations, such as 1) returning students who wish to improve their 
potential success in pre-professional program applications, 2) current B.S 
students who wish to participate in the Accelerated Master’s Program, and 3) 
certified middle and secondary school teachers who wish to qualify as core 
science educators.   
 
To confirm student/applicant demand for this degree, multiple methods will be 
used to collect data in assessing student demand. Surveys, interviews and 
discussions with current undergraduate students and recent graduates will be 
conducted. Additionally, enrollment numbers will be collected and analyzed from 
M.A. Biology programs at peer institutions throughout the United States. 
 
 

12. What methodology will you use to determine need for this program? 
 

Data will be collected from professional organizations as well and state and 
national education agencies. Data will be gathered from national entities that 
speak to the future need of persons with advanced degrees in Biological 
Sciences. Additional data will be gathered from pre-professional organizations 
(for example the Association of American Medical Colleges, the American Dental 
Education Association and the American Association of Colleges of Pharmacy) 
to determine the number of applicants and successful matriculation rate of 
applicants with M.A. degrees in Biology. Finally, data from organizations 
representing secondary education interests will be used to determine the 
applicability of Biology M.A. degrees toward fulfilling career advancement goals.  

 
Certification 
 
 
____________________________________ 
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Chief Academic Officer 
 
____________________________________ 
Graduate Dean (if this is a graduate program) 
 
____________________________________ 
Date 
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Proposal for a Graduate Certificate in Instructional Technology 
Department of Educational Leadership, Policy, and Technology Studies (ELPTS) 

College of Education 
The University of Alabama 

 
A. Background 

 
Level:  Graduate 
 
Title:  Instructional Technology 
 
CIP:  13.0501 
 
Need/Rationale 
 
The University of Alabama’s College of Education has developed a rigorous sequence of 
disciplinary courses facilitated by specialists in Instructional Technology (IT). A doctoral 
degree in Instructional Leadership with a concentration in Instructional Technology is 
currently offered and a Master of Arts in Instructional Technology has been approved by 
ACHE for implementation in Fall 2018. Creating a Graduate Certificate in Instructional 
Technology will provide students not enrolled in either the IT master’s degree or doctoral 
concentration with a means to develop IT skills and knowledge applicable to multiple 
areas of education, including K-12, higher education, government, military and business.  
 
Though this certificate is housed in the College of Education, it is anticipated that it will 
be of interest to an array of graduate students across the university. For example, students 
pursuing doctoral degrees in the College of Arts and Sciences with plans to work as 
faculty in higher education would be well-served by a certificate that will distinguish 
them as applicants who can effectively integrate technology within their teaching as a 
means of improving learning outcomes.  Similarly, increasing numbers of students in 
Curriculum and Instruction and other College of Education departments are interested in 
this field of study because of its importance to their K-12 professional needs and 
academic interests. Student interest in instructional technology is further reflected in the 
frequency with which IT program faculty are asked to serve as instructional technology 
experts on dissertation committees across the College of Education. 
 
Currently, in Alabama, Auburn University (Technology Educator; Instructional 
Technology for Teaching) and the University of South Alabama (Instructional Design 
and Development) offer similar graduate certificate programs.  In the SEC, Auburn, 
Georgia (eLearning Design; Instructional Technology for Teaching), Missouri (Online 
Educator) and Kentucky (Distance Education) offer similar graduate certificate programs. 
As Alabama’s flagship institution, it is important that the University of Alabama provide 
a comparable learning opportunity to enhance the competitiveness of its graduate 
students. 
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All graduate coursework required for the proposed certificate is already offered through 
the existing ACHE-approved concentration in Instructional Technology in the 
Instructional Leadership PhD program.  Students who complete the Certificate Program 
in Instructional Technology will be provided formal recognition of their expertise in the 
field.  This recognition will communicate to prospective employers that graduates have 
the skills and academic preparation necessary to teach in Instructional Technology and to 
lead campus and organizational instructional technology initiatives. This is particularly 
important given the increasing emphasis at all levels of education on using technology to 
engage students and improve learning. For example, the Council for the Accreditation of 
Educator Preparation (CAEP) standard 1.5 states "Providers ensure that candidates 
model and apply technology standards as they design, implement and assess learning 
experiences to engage students and improve learning; and enrich professional practice."  

 
Demand (Enrollment Projections 1-5 years/projected completions in first 5 years) 
Graduate enrollment in current IT course offerings has been robust. We presently have 43 
students pursuing the IT concentration in the Instructional Leadership doctoral program. 
Interest in the IT master’s program is high and has resulted in applications a year prior to 
its official start in Fall 2018.  We anticipate, then, that enrollment in the certificate 
program will consist of at least 25 students within the first five years of program 
implementation.   
 

Year Projected New 
Enrollments 

Projected Total 
Enrollments 

Projected Total 
Completions 

1 3 3 * 
2 5 8 3 
3 5 10 5 
4 7 12 5 
5 7 14 7 

 
Duplication at UA and other Alabama Universities 
 
There are no duplicate certificates at UA.  As presented earlier, similar certificate 
programs are offered at Auburn University and the University of South Alabama. 
 
Delivery Format: Campus, Blended 
 
Semester of Expected Implementation: Fall, 2018. 
 
Resources: No additional personnel or resources needed.  Course requirements for the 
Certificate Program are currently offered and represented in three-year course planning. 
 
Statement of support of Dean and Provost: This certificate proposal was vetted fully in 
the appropriate committees in the College of Education, and Dean Hlebowitsh indicates 
that it has his endorsement. 
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B. Application, Admission, & General Requirements 
 

Applicants to the IT Certificate Program must be students in good standing in a master’s, 
specialist or doctoral degree program.  Alternatively, students may hold a bachelor’s 
degree and 18 graduate semester hours in a teaching discipline or professional field (the 
latter may be earned concurrently with the Certificate). 
  
The applicant selects the IT Certificate Program when applying at the Graduate School’s 
online “Graduate Application Center.” Students wishing to pursue the certificate 
subsequent to enrollment in an existing program of study may apply directly with the 
program coordinator. The application will include the requested Graduate School 
materials and a Statement of Interest focusing on the student’s motivation for pursuing 
the certificate.   
 
Prerequisites:  No prerequisite coursework. 
 
General Requirements: 
 

• Minimum Required Hours: 15. 
o 6 hours of required core coursework  

 AIL 602 Electronic Instructional Design 
 AIL 604 Distance Technologies 

o 3 hours of required elective coursework  
 AIL 690 Seminar in Instructional Technology OR 

AIL 601 Principles of Instructional Technology 
o 6 hours of elective coursework 

AIL 600 Integrating Technology in Teaching and Learning 
 AIL 601 Principles of Instructional Technology 

AIL 603 Telecommunications and Networking 
AIL 605 Interactive Multimedia Processes 
AIL 606 Software Technology 
AIL 607 Readings in Instructional Technology 
AIL 630 Technology Management 

 AIL 631 Administrative Technologies 
AIL 690 Seminar in Instructional Technology 

• With approval of the Program Coordinator for Instructional Technology, AIL 
courses taken as part of a student’s existing program of study that meet the 
requirements of the certificate program will be accepted as credit towards the 
certificate. 

 
Typical Course of Study 
 
Fall Spring Summer Fall 
AIL 690 AIL 602 AIL 630 AIL 604 
AIL 600 AIL 605 AIL 631 AIL 603 

 AIL 606 AIL 607  
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Certificate Completion Requirements: Certificate completion will be monitored by the 
Program Coordinator for Instructional Technology. 

 
Time Limit: 6 Years. 
 
Awarding of Certificate: The University of Alabama 

 
Hours that might be used later: All hours may be used towards the Instructional 
Leadership Ph.D. with a concentration in Instructional Technology at the University of 
Alabama, at the discretion of the program faculty.  Because students enrolled in the IT 
doctoral degree will already develop this area of expertise through their doctoral 
coursework, their participation in this certificate would be redundant.  As a consequence, 
students who enroll in the Instructional Leadership PhD with IT concentration are not 
eligible for the certificate. 
 

C. Evaluation 
 

Plan to determine if certificate program is meeting both program’s expected outcomes 
and expected student learning outcomes: 
 
The overarching certificate evaluation is displayed in the following charts regarding (I) 
Programmatic Outcomes and (II) Student Learning Outcomes: 

 
I. PROGRAM OUTCOMES 
Program Outcomes How Measured 

1) Enrollment of at least 25 students 
within first five years of program 
inception, developing as follows: 

a. 3 new students in year 1; 
b. 5 new students in year 2; 
c. 5 new students in year 3; 
d. 7 new students in year 4; 
e. 7 new students in year 5 

 

• Enrollment figures, compiled on an 
annual basis 

2) Award 20 certificates by end of 
year 5 

 

• Based on number of students who 
complete all certificate 
requirements. 

3) Develop network of certificate 
scholars both currently enrolled and 
graduated. 

a. Utilize network as student 
and programmatic resource 
(list of certificate graduates 
& employment, etc.) 

 

• List of enrollees and graduates 
maintained by certificate 
coordinators. 
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II.  STUDENT LEARNING OUTCOMES 
 

 AIL 601 AIL 605 AIL 602 AIL 690 AIL 604 
SLO 1 – Content 
Knowledge Students 
will use content 
knowledge and 
professional skills in 
practical settings to 
meet the needs of 
those they serve. 

CP 1 
Literature Review.  Students 
will follow the literature review 
process to conduct an in-depth 
study of an IT related topic.  
Findings will be reported in an 8-
10 page manuscript in APA 
format. 
Results will be analyzed and 
reported during odd numbered 
years.   
Expectation of Achievement:  
80% or more of the class will 
earn a grade of A for this 
exercise.  
 

 CP 2 
Instructional Plan. 
Students will follow the 
instructional design 
process to develop an 
instructional plan on a 
specific topic and for a 
specific set of learners.    
Results will be analyzed 
and reported during odd 
numbered years.   
Expectation of 
Achievement:  80% or 
more of the class will 
earn a grade of A for this 
exercise.  
 
 

 CP 3 
Online Instruction 
Unit.  Students will 
apply principles of 
online course design 
and development to 
create an online 
instructional unit. 
Results will be 
analyzed and 
reported during odd 
numbered years.   
Expectation of 
Achievement: 80% 
or more of the class 
will earn a grade of A 
for this exercise. 

 AIL 601 AIL 605 AIL 602 AIL 690  
SLO 2 – Assessment 
Students will 
incorporate authentic 
assessments into their 
work with 
stakeholders and 
engage in critical 
reflection on those 
assessments to 
improve practice. 

 CP1 
Interactive Multimedia 
Tutorial 
The Interactive 
Multimedia Tutorial 
Exercise in AIL 605 will 
be used to assess 
candidates’ ability to 
incorporate authentic 
assessments and 
engage in critical 
reflection.  The students 
will have their tutorials 
evaluated by their peers 
in order to critically 
reflect on the tutorials 
and revise them 
accordingly.  

CP 2 
Formative Evaluation 
Report 
Students will develop a 
formative evaluation 
plan, conduct a formative 
evaluation of an 
instructional plan, and 
make decisions for 
improving the 
instructional plan based 
on the results of the 
formative evaluation. 
Results will be analyzed 
and reported during even 
numbered years.   
Expectation of 
Achievement: 80% or 
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The rubric includes 
categories of Quality of 
Information, Screen 
Design, Organization, 
Technical, Navigation, 
Branching, Citing 
Sources, and 
Storyboard. 
Point values reflect the 
university grading scale:  
90-100 = A, 80-89 = B, 
70-79 = C, 60-69 = D, 
Below 69 = F. 
Results will be analyzed 
and reported during even 
numbered years. 
Expectation of 
Achievement:  80% or 
more of the class will 
earn a grade of A for this 
exercise. 
 

more of the class will 
earn a grade  of A for this 
exercise. 

 AIL 601 AIL 605 AIL 602 AIL 690  
SLO 3 – Diversity 
Students will analyze 
and address issues 
related to diversity 
and social justice in 
the learning 
environment. 

CP 1 
Culture-based Models 
Discussion and IT Philosophy 
Paper.  Students will be 
required to review the literature 
on culture-based instructional 
design models and to discuss 
how those models can be used 
to address issues of diversity 
and social justice in the learning 
environment.  They will be 
required to address diversity 
and social justice In the IT 
Philosophy Paper assignment 
due at the end of the semester. 
Results will be analyzed and 

  CP 2 
Instructional Plan.  
Students will be required 
to address issues of 
diversity and social 
justice in the learning 
environment during the 
analysis portion of the 
design process and to 
reflect the resulting 
findings in their 
instructional plan.  The 
rubric for the instructional 
plan will include a 
category for “Diversity 
and Social Justice”. 

CP 3 
Diversity Presentation. 
The Diversity Presentation 
exercise will be used to assess 
candidates’ ability to address 
issues in technology related to 
diversity and social justice in the 
learning environment. Students 
will develop a presentation to be 
shared with other educators 
describing how they address 
diversity, equity and inclusion 
when implementing instructional 
technology. They will support 
their discussion with research 
from the literature.  The rubric 
includes categories of Content, 
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reported during even numbered 
years. 
Expectation of Achievement:  
80% or more of the class will 
attain 90% of the points for this 
category.   
 

Results will be analyzed 
and reported during even 
numbered years. 
Expectation of 
Achievement:  80% or 
more of the class will 
attain 90% of the points 
for this category.   
 

Organization, Support for Facts 
Presented, and Grammar.  Point 
values reflect the university 
grading scale:  90-100 = A, 80-
89 = B, 70-79 = C, 60-69 = D, 
Below 69 = F. 
Results will be reported in odd 
numbered years. 
Expectation of Achievement:  
80% or more of the class will 
earn a grade of A for this 
exercise. 

 AIL 601 AIL 605 AIL 602 AIL 690  
SLO 4 - 
Professionalism 
Students will 
demonstrate 
professionalism and 
collaboration, and the 
skills necessary to 
pursue life-long 
learning. 
 

CP 1 
Video Presentations.  Students 
will be required to develop and 
record presentations on 
assigned class topics.  The 
activity will demonstrate that 
students can analyze, 
synthesize and articulate 
information in accord with the 
norms of academic scholarship. 
Results will be analyzed and 
reported during even numbered 
years. 
Expectation of Achievement:  
80% or more of the class will 
earn a grade of A for this 
exercise. 

  CP 2 
Video Presentations.  Students 
will be required to develop and 
record presentations on 
assigned class topics.  The 
activity will demonstrate that 
students can analyze, 
synthesize and articulate 
information in accord with the 
norms of academic scholarship. 
Results will be analyzed and 
reported during even numbered 
years. 
Expectation of Achievement:  
80% or more of the class will 
earn a grade of A for this 
exercise. 

 

 



Form for the Submission of Non-Degree Programs                                                                                    
(Baccalaureate, Graduate Certificates) at Senior Institutions 

 

Institution Name:  The University of Alabama 

Non-Degree Program/Certificate Title:  Instructional Technology 

CIP Code:  13.0501 

Award Level: Graduate 

 

1. Please provide (attach) a Description of the Non-Degree/Certificate program.    

2. Please provide (attach) a list all courses in the Non-Degree/Certificate program 

3. Please provide (attach) a rationale for the program.   

 

 

 
 

Signature of Institution’s Authorized Representative    Date 
 
 
______________________________________________________________________ 
Title 
 
 
______________________________________________________________________ 
Institution      
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1. Description 

The Graduate Certificate in Instructional Technology provides students with the knowledge, 
skills and dispositions to effectively: 1) integrate technology within their teaching as a means 
of improving learning outcomes; 2) design and deliver distance and online courses; and 3) 
lead campus and organizational instructional technology initiatives.  The program takes a 
research-to-practice approach by grounding instructional technology practice in research-
based evidence. 

2. List of course requirements 

• Minimum Required Hours: 15. 
o 6 hours of required core coursework  

 AIL 602 Electronic Instructional Design 
 AIL 604 Distance Technologies 

o 3 hours of required elective coursework  
 AIL 690 Seminar in Instructional Technology OR 

AIL 601 Principles of Instructional Technology 
o 6 hours of elective coursework 

AIL 600 Integrating Technology in Teaching and Learning 
 AIL 601 Principles of Instructional Technology 

AIL 603 Telecommunications and Networking 
AIL 605 Interactive Multimedia Processes 
AIL 606 Software Technology 
AIL 607 Readings in Instructional Technology 
AIL 630 Technology Management 

 AIL 631 Administrative Technologies 
AIL 690 Seminar in Instructional Technology 

• With approval of the Program Coordinator for Instructional Technology, AIL 
courses taken as part of a student’s existing program of study that meet the 
requirements of the certificate program will be accepted as credit towards the 
certificate. 

3. Rationale 

The University of Alabama’s College of Education has developed a rigorous sequence of 
disciplinary courses facilitated by specialists in Instructional Technology (IT). A doctoral degree 
in Instructional Leadership with a concentration in Instructional Technology is currently offered, 
and a Master of Arts in Instructional Technology has been approved by the Board of Trustees 
and ACHE and will begin enrolling students in Fall 2018. Creating a Graduate Certificate in 
Instructional Technology will provide students not enrolled in either the IT master’s degree or 
doctoral concentration with a means to develop IT skills and knowledge applicable to multiple 
areas of education, including K-12, higher education, government, military and business.  

Though this certificate is housed in the College of Education, it is anticipated that it will be of 
interest to an array of graduate students across the university. For example, students pursuing 
doctoral degrees in Arts and Sciences with plans to work as faculty in higher education would be 
well-served by a certificate that will distinguish them as applicants who can effectively integrate 
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technology within their teaching as a means of improving learning outcomes.  Similarly, 
increasing numbers of students in Curriculum and Instruction and other COE departments are 
interested in this field of study because of its importance to their K-12 professional needs and 
academic interests. Student interest in instructional technology is further reflected in the 
frequency with which IT program faculty are asked to serve as instructional technology experts 
on dissertation committees across the College of Education. 

Currently, in Alabama, Auburn University (Technology Educator; Instructional Technology for 
Teaching) and the University of South Alabama (Instructional Design and Development) offer 
similar graduate certificate programs.  In the SEC, Auburn, Georgia (eLearning Design; 
Instructional Technology for Teaching), Missouri (Online Educator) and Kentucky (Distance 
Education) offer similar graduate certificate programs. As Alabama’s flagship institution, it is 
important that The University of Alabama provide comparable learning opportunities to enhance 
the competitiveness of its graduate students. 

All graduate coursework required for the proposed certificate is already offered through the 
existing ACHE-approved concentration in Instructional Technology in the Instructional 
Leadership (Ph.D.) program.  Students who complete the Certificate Program in Instructional 
Technology will be provided formal recognition of their expertise in the field.  This recognition 
will communicate to prospective employers that graduates have the skills and academic 
preparation necessary to teach in Instructional Technology and to lead campus and 
organizational instructional technology initiatives. This is particularly important given the 
increasing emphasis at all levels of education on using technology to engage students and 
improve learning. For example, the Council for the Accreditation of Educator Preparation 
(CAEP) standard 1.5 states "Providers ensure that candidates model and apply technology 
standards as they design, implement and assess learning experiences to engage students and 
improve learning; and enrich professional practice."  

 



Alabama Commission on Higher Education 
 

Academic Program Inventory 
 

Form A:  Information Item for the Alteration of CIP Code, Program Title, and Degree Nomenclature 
Except at the Doctoral Level 

 
Institution:  The University of Alabama 
 

 
Specify requested change below: 
 
 
 

 
 
CIP 
Code 

 
 

Program Title 

 
 
Degree 
Nomenclature 

 
1. Current listing 
 

13.1314 Human Performance M.A. 

 
2. Proposed listing 
 

31.0505 Kinesiology M.A. 

 
In an attachment, please state the rationale for the revision.  For a non-substantive change, include a 
statement that there is no change in the requirements or the character of the program, etc.  
 
 
______________________________________________________________________ 
Signature of Authorized Inventory Official     Title 
 
______________________________________________________________________ 
Institution         Date 
 
Rationale for the revision to the masters degree in Human Performance 
 
Currently, the master’s degree in the Department of Kinesiology is called Human Performance 
and has an accompanying CIP code 13.1314 Physical Education Teaching and Coaching. 
Students can take coursework in sport pedagogy, exercise science, or sport management. 
While sport pedagogy courses are reflected in the current title and CIP code, the other courses 
are not. The proposed title, Kinesiology, and accompanying proposed CIP code, 31.0505 
Kinesiology and Exercise Science, is broader and more appropriate for the educational training 
and expertise of program faculty and the courses included in the degree. The fact that the 
current coursework options are not reflected in the current title and CIP code creates confusion 
among current and prospective students. Furthermore, the proposed name and CIP code 
changes are consistent with the nomenclature used at peer institutions, so these changes would 
better align our department with comparable departments elsewhere. 
 
These changes are non-substantive, so there are no changes in the curriculum, degree 
requirements, or character of the program. 
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ALABAMA COMMISSION ON HIGHER EDUCATION 
 

Form D: Program Inventory Substantive Change 
Form Change of Degree Nomenclature at the 

Doctoral Level 
 

Institution:     The University of Alabama  
 

Using the instructions below, complete and submit the following form: 
 

Specify requested change below: 
 

  
 
CIP Code 

 
 

Program Title 

 
 
Degree 
Nomenclature 

 
1. Current listing 31.0505 Human Performance 

 
PhD 

 
2. Proposed listing 

 
31.0505 Kinesiology 

 
PhD 

Form D: Program Inventory Substantive Change Form--Change of Degree Nomenclature at the 
Doctoral Level, continued 

 

1. In an attachment, please provide the following information: 
 

A. What is the rationale for the change in degree nomenclature? 
 

B. How will the content and character of the program be altered? 
 

C. What costs are associated with the change, and how will they be met? 
 
 
2. Please attach a copy of the current curriculum and the curriculum that will be implemented 

with the change in degree nomenclature. 
 
Substantive change requested by: 

 
 
 
Signature of Authorized Institutional Representative 

 
 
 
Title 

 
 
 
Institution Date 
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A. Rationale for the revision to the PhD degree in Human Performance 
 
Currently, the PhD degree in the Department of Kinesiology is called Human 
Performance and has an accompanying CIP code 31.0505 Kinesiology and Exercise 
Science. Students can take coursework in sport pedagogy, exercise science, or sport 
management. The only change proposed is to replace the Human Performance title 
with Kinesiology as a program title. The proposed title, Kinesiology, is broader and 
more appropriate for the educational training and expertise of program faculty and the 
courses included in the degree. The fact that the current coursework options are not 
reflected in the current title creates confusion among current and prospective students. 
Furthermore, the proposed name is consistent with the nomenclature used at peer 
institutions, so these changes would better align our department with comparable 
departments elsewhere. 
 
 
B. How will the content and character of the program be altered?  
 
The content and character of the program will not be altered. Only a change to the 
program title is being proposed. 
 
 
C. What costs are associated with the change, and how will they be met?  
 
N/A. Only a change to the program title is being proposed. 
 
 
Current curriculum and the curriculum that will be implemented with the change in the 
degree nomenclature 
 
No changes to the curriculum will be implemented with the change in the degree 
nomenclature—only a change to the program title is being proposed. 
 
Current curriculum course options: 
 
Courses in sport pedagogy: 

KIN 508 Perceptual Motor Development 
KIN 512 Physical Education Curriculum 
KIN 538 Advanced Adapted Physical Education 
KIN 612 Research in Physical Education Teacher Education 
KIN 622 Analysis of Research on Teaching in Physical Education  
KIN 632 Systematic Observation in Physical Education 
KIN 642 Instructional Design in Physical Education in Higher Education  
KIN 691 Research Studies in Sociology of Human Performance 
KIN 596 Independent Study in Physical Education  
KIN 602 Readings in Physical Education 
KIN 603 Special Projects in Physical Education  
KIN 604 Seminar in Physical Education 
KIN 685 Fieldwork and Laboratory Experience in Physical Education  
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KIN 698 Nondissertation Research 
KIN 699 Dissertation Research 
KIN 506 Techniques of Research 
BER 540 Quantitative Statistics I 
BER 640 Quantitative Statistics II 
BER 631 Inquiry as Interpretation: Qualitative I 
BER 632 Reflexiveness and Resistance in Research Representation: Qualitative II 
BER 633 Ethics and Aesthetics of Meaning Making: Qualitative III  
BER 630 Case Study Research Methods 
BER 645 Advanced Experimental Design  
BER 641 Multivariate quantitative methods  
BER 642 Advanced Regression Methods 
BER 631 Inquiry as Interpretation: Qualitative I  
BER 645 Advanced Experimental Design 
BER 641 Multivariate quantitative methods 
BER 695 Mixed methods 
BER 632 Reflexiveness and Resistance in Research Representation: Qualitative II 

 
Courses in exercise science: 

KIN 506 Techniques of Research 
KIN 507 Laboratory Techniques 
KIN 592 Physiology of Exercise 
KIN 593 Advanced Fitness Testing and Exercise Prescription  
KIN 690 Exercise in Health and Disease 
KIN 692 Seminar in Exercise Physiology 
KIN 566 Evaluation in Physical Education  
KIN 596 Independent Study in Physical Education 
KIN 602 Readings in Physical Education 
KIN 603 Special Projects in Physical Education 
KIN 685 Fieldwork and Laboratory Experience in Physical Education 
KIN 698 Non-dissertation Research 
KIN 699 Dissertation Research 
BER 540 Quantitative Statistics I 
BER 640 Quantitative Statistics II 
ST 550 Statistical Methods for Applied Research 
ST 551 Statistical Methods for Applied Research II 
CHS 627 Multivariate Methods in Health Statistics 
CHS 525 Biostatistics 
BER 645 Advanced Experimental Design 
ST 561 Applied Design of Experiments 
CHS 520 Introduction to Epidemiology 
BER 642 Advanced Regression Methods 
ST 552 Applied Regression Analysis 
CHS 620 Independent Study in Linear Models 
CHS 637 Advanced Multivariate Methods in Biostatistics   
BER 640 Multivariate Dependence Methods 
ST 553 Applied Multivariate Analysis 
CHS 627 Multivariate Methods in Health Statistics 
BER 641 Multivariate Quantitative Methods  
ST 535 Nonparametric Statistics 
BSC 550 Biochem 
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BSC 524 Human Phys 
BSC 549 Endocrinology 

 
 
 
 
 



Residency Task Force 
 
Proposed policy on quality engagement (doctoral residency)  
 
draft August 30, 2017; September 6, 2017 
  
The University of Alabama recognizes that doctoral students should be immersed in 
advanced study and inquiry, interact extensively and meaningfully with faculty and 
peers, engage with the academic community in their field, and have access to the 
educational resources of the university. To achieve these goals, a minimum of 50 
percent of coursework hours to be counted in a student’s doctoral program and 100 
percent of dissertation hours must be completed through The University of Alabama. 
Diverse academic traditions, rapidly changing instructional modalities, and new student 
populations are acknowledged and accommodated with this policy.  
 
 
Current Policy (per Graduate Catalog) 
 
Residency Requirements 
The intent of the residency requirement is to ensure that doctoral students contribute 
to and benefit from the complete spectrum of educational, professional and enrichment 
opportunities provided at The University of Alabama. Though not all-inclusive, the list 
below shows some of the primary reasons why best practices in U.S. graduate education 
and the graduate faculty on the UA Graduate Council have determined that a 
substantial residency experience must be included in a doctoral program: 
 

• provide significant interaction between the student and the various UA graduate 
faculty in the student's discipline 

• provide ample opportunities for student exposure to and engagement with 
cognate disciplines and research scholars working in those disciplines 

• provide significant opportunities for face-to-face peer interaction between and 
among graduate students in the student's discipline and in other disciplines 

• provide the opportunity for a mentor-apprentice relationship between the 
student and graduate faculty, as well as adequate time for in-depth and direct 
faculty evaluation of the student 

 
There are two possible methods for meeting doctoral residency. The traditional method 
is the method of choice by the majority of UA departments. There also is an alternative 
method available, but only for doctoral students in specific departments or programs 
that have submitted a proposal for an alternative and had the faculty of the Graduate 
Council evaluate and approve the alternative. (Those departments and programs are in 
a bulleted list in the last paragraph of this section of the catalog). 
 
 



Traditional Doctoral Residency 
The residency requirement is that the student must spend an academic year in 
continuous residence on the campus of The University of Alabama as a full-time student 
in the Graduate School. Any one of the following 4 methods can be used to meet 
traditional residency: 
 

• a full-time fall semester plus full-time enrollment the next spring 
• a full-time summer (consisting of 9 or more graduate hours in the 13 weeks from 

Interim through the end of Summer II) plus the following full-time fall 
semester 

• a full-time spring semester plus the next full-time summer semester as defined 
above 

• a full-time spring semester plus the following full-time fall semester   
 
To meet this requirement, only graduate-level, non-dissertation coursework can be 
applied. Dissertation or thesis research cannot be used. The Graduate Council, 
consisting of representatives of the UA graduate faculty, has established a policy that 
distance learning courses delivered online or by any other distance learning format may 
not be used to satisfy the traditional doctoral residency requirement. 
As mentioned earlier, the majority of UA departments follow traditional residency as 
described above and do not permit any distance learning hours to be used to meet 
residency. 
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